
Impact Radius delivers a full suite of digital marketing products, from affiliate solutions  
to tracking and attribution, to help brands and retailers deliver consistent omni-channel 
experiences across all retail touchpoints. 

By powering its marketing attribution engine, Impact Radius Media Manager, with a Cloudera 
enterprise data hub, the company can provide retailers with a rich picture of each consumer’s 
journey—across all touchpoints—to help maximize marketing dollars and increase sales.

Impact
Impact Radius’ new attribution engine is helping brands and retailers more accurately measure 
the impact of their marketing campaigns and fine-tune their marketing strategies to increase 
conversion rates, and ultimately, sales.

For example, one retailer was able to measure which email campaigns translated into purchases 
via another channel, such as in-store. As a result, even though email engagement metrics were 
declining, the retailer could see precisely how different email campaigns fit into the buyer’s 
journey and measure their value in driving conversions.

How valuable is this insight to the retailers? The proof is evident in an increase in new contracts 
for Impact Radius.

“We’re winning new business and, in many ways, we have surpassed our competition,” said 
Paul Mazak, a senior software engineer at Impact Radius.

Business Drivers
“We connect the dots for our customers to help them understand what marketing activities 
contributed to a specific outcome,” said Kevin Gipe, manager of Data Architecture for the 
company’s software-as-a-service (SaaS) based marketing attribution offering.

Consumer purchases don’t always follow a straight line. A buyer may access a retailer’s 
website using their mobile phone via a Google search, but only after seeing a display ad 
days earlier on their laptop.

Maximizing marketing dollars in this omni-channel marketplace requires the ability to 
analyze a consumer’s interaction with a brand across all touchpoints—mobile phones, 
laptops, tablets, and brick-and-mortar stores—and effectively rank the contribution of  
each in the consumer’s purchase.

“We’re winning new business and, 
in many ways, we have surpassed 
our competition.”
— Paul Mazak, Senior Software Engineer, Impact Radius
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Impact Radius Media Manager helps retailers and brands measure the effectiveness of their 
marketing through marketing attribution analytics. As the number of touchpoints, and the 
volume of data, grew, the organization recognized that its homegrown data warehouse, built 
on traditional relational database technology, was not scalable and flexible enough to track 
the full consumer journey across all touchpoints.

For example, data silos made it difficult for staff to stitch together a customer’s identity 
from across different systems. As a result, a consumer who interacted with a retailer using 
different devices, or even different browsers, would be tracked as different shoppers, 
preventing a full view and analysis of the customer.

Additionally, capacity constraints prevented the organization from keeping data about 
consumers who didn’t purchase products. Without this data, the team couldn’t compare 
converting versus non-converting paths to help retailers understand a shopper’s propensity  
to order or to identify conversion trends.

“The landscape began to change to a more omni-channel world and we knew our legacy 
warehouse wouldn’t support this environment,” said Mazak.

Solution
Using a Cloudera-powered enterprise data hub, Impact Radius has created a more flexible 
data discovery and analytics platform that can process, model, discover, and serve unlimited 
data volumes and data types faster to deliver a richer picture of each customer’s journey 
and more insightful analytics.

For example, the team can now compare the propensity to order for different buyer segments. 
“We used to only be able to react to conversion events using a subset of the data,” said 
Gipe. “Now, we can follow the entire customer journey and can see trends and campaign 
effectiveness over time. And we can handle a month's worth of conversions faster than  
we could with one day’s worth of data before.”

Customer data is integrated into Apache Hadoop using Apache Sqoop. With the integrated view 
of all customer data in the enterprise data hub, analysts will use Impact Radius’ Media Manager 
software for reporting and analysis and Apache Impala (incubating) to run ad-hoc queries.

Why Cloudera
According to Mazak, the tools and support provided by Cloudera make the platform easy  
to upgrade and maintain, and allow the organization to navigate the ever changing Hadoop 
ecosystem with confidence.

“We chose Cloudera as our Hadoop vendor specifically because of Cloudera Manager and 
Cloudera Support,” said Mazak. “Cloudera Manager is the most enterprise-ready product 
I’ve seen and provides monitoring data viewable at any point in time. I've found their support 
to be top-notch. They respond quickly at bringing the right people to the mix to resolve 
any issues we’ve had.”

About Cloudera
Cloudera delivers the modern platform for data management and analytics. The world’s 
leading organizations trust Cloudera to help solve their most challenging business problems 
with Cloudera Enterprise, the fastest, easiest, and most secure data platform built on 
Apache Hadoop.
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